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Real Life Challenge

Michael Tenters

CHALLENGE TITLE/TYPE:  Vive le fran(ais!     REAL PROBLEM
GRADE LEVEL/SUBJECT:  10th grade, French 3

GROUPING:  Whole class – they will form groups based on the roles they assign for themselves.

TIME OF YEAR:  2nd or 3rd quarter.

LENGTH OF CHALLENGE:  2 weeks.

LEARNING OBJECTIVE(S)/TARGETED SKILLS:  

· Franco-American cultural activities 

· Importance of French 

· French in New England

· Creative and critical thinking

THE CHALLENGE TO STUDENTS:

Jean-Paul Monet

Directeur de Institute Franco-Americain

123 rue de la vie

Manchester, New Hampshire 12345

Le 02 decembre

Dear students,

My name is Jean-Paul Monet and I am the director of the Franco-American Institute in Manchester.  I admire the work you do in your classes and the wonderful French program and teachers at your school.  However, there are many French programs throughout the country that are losing numbers and some people feel the study of French is not beneficial to students.  Spanish is spoken more frequently and widely in the United States, but French is still an important world language, especially for us here in New England and our neighbors to the north in Canada.  The Franco American Institute in Manchester is an organization that promotes the study of French and French heritage.  They offer community services, such as classes in French, ancestry tracking, etc.  

I am asking for your help in the creation of a community display that shows the value of the study of French and also to create other avenues that would help the community become more informed.  I would also like you to consider ways to inform younger children (such as sixth grade students) who will be considering whether or not to study French.  I would like you to present your ideas to me, along with Francois Dupont and Genevieve Lafleur from the Institute, who will visit your class in 2 weeks.     

Please feel free to contact me with any questions or concerns.  We here at the Institute want to thank you in advance and appreciate your time and effort in this important matter.  A bientot et merci!

Sincerely,

Jean-Paul Monet

(From me to the students:  This is a whole class activity, but feel free to use any grouping strategies that you see fit.  Before we begin, we will take another look at our problem solving and collaboration brainstorm lists and add any new items if necessary.)

OTHER INFORMATION:  These students are at a transition point in their study of French.  Many of them will consider stopping after this year, so this will be a good way to get them to see the value of studying languages.  In addition, my hope is to visit the Franco American Institute after our display is finished so the students could see their work on display and to experience some of the other wonderful things they can offer. 

ASSESSMENT:

There are 4 aspects I will be looking at when assessing student performance on this challenge.   First, I will look to the panel from the Institute to provide feedback on a survey I create.  Second, I will record my observations (in the form of a check list with comments) as I meander about the room and coach the students.  Third, I will ask students to write journal entries in which they evaluate themselves (in terms of their contributions), share their perspectives on why French is important, and write about their observations of their peers.  Finally,  I will evaluate the visual for accuracy and completion, attractiveness and effectiveness.  The following might be a survey I would present to the panel:

PLEASE FILL OUT THE FOLLOWING BASED ON YOUR OBSERVATIONS OF THE STUDENTS PRODUCTS AND PRESENTATION.  MERCI!

Please rate based on the following scale:

5- strongly agree
4- agree
3- somewhat agree
2- somewhat disagree

1- disagree

0- strongly disagree


PRESENTATION:

The students were easily understood



5
4
3
2
1
0

Your questions were answered sufficiently


5
4
3
2
1
0

The students were prepared




5
4
3
2
1
0

The presentation was well organized



5
4
3
2
1
0

The students developed credibility and were persuasive

PRODUCTS:

The products meets your needs 



5
4
3
2
1
0

The  products will be useful




5
4
3
2
1
0

The product are attractive and creative



5
4
3
2
1
0

The products are effective




5
4
3
2
1
0

The information provided is accurate



5
4
3
2
1
0

COMMENTS (please feel free to include any strengths or areas for growth you observed):
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